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PREFACE; (FCR WHOLE COURSE)

By way of introduction, | would like to
poi nt out several unique features of the text (Media)
used for GCommuni cations Theory and the course itself.

The aut hors have nadie a. conscious: effort to
make this the nost readabl e texts. As forner nagazi ne
witters, they share a diistas& for jargon and pedant -
i cism and they hazre struggled to avoid both. The
atu&ent will find this book witten very much in his
own | anguage. Frequent subheads, anecdotes, and il |l u-
strative boxes to lighten the | oad.

Because of their breadth, textbooks al nost:
never have an opportunity to devote nore than a para-
graph or two to an exanple of anything. The student
therefore tends to | ose sight of the richness, com
plexity, and real-world rel evance of what he is read-
ing. To solve this problem the authors have conpil ed
a conpani on reader, Media Casebook, containing a single
extended exanpl e of each major point stressed in the
textfc.

Bucki ng the trend toward undocunent ed t ext -
books, the pages of Media are studded wi th footnotes.

The notes are grouped at the end of each chapter, where
they may serve as |eads for further student research
(along with the "Suggested Readi ngs" for the chaptezr).
Educators, like journalists, are intheauthoir's vi ews,
obliged to acknow edge their sources.

In keeping with its consumer orientation. Media
is sonewhat nore critical of journalismthan is customnarye
Perhaps the authors believe that the ills of the nedia
are curable - but curable only if the public gains a
sophi sti cat ed; understanding of those ills. Freedom of
the Piress, | believe, is best served by a frank exam -
nation of the responsibilities of the nmedia and the ex-
tent to which they are neeting them

Communi cations Theory is designed for consuners
of the media as well as prospective journalists.
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CGENERAL OOURSE. QUTLI NE

UNIT #:

1. SELF- CONTROL(ETHI CS) -
a)"-"Mdi a codes
b) The Rght to Privacy
c) The Reporter a& Part of. the Story
d) Conflict of Interest:
e) The: Junket,
f) Paying for the Nev/s
g) D shonesty and the News.

2, | NTERNAL CONTROL ( GATEKEEPI NG -
a) Policy
b) Social Control
c) Unanimty
d) Gat ekeepers;
e) The tel egraph editor
f) Qher- Medi a Gat ekeepers.
g) Unanimty Again

3. MONCPOLY CONTRQL -
a) Chains and Networks
b) O oss—Media. Oanership
c) Joint: Qperating Agreenents
d) Congl onerat es
e) An Overview
f) Abusess of Concentration
gO Conpetition
h) Governnent. Regul ation
I ) Choosi ng anong- Evils.

(cont'd)



GENERAL AJTLINE ...2 . 2....2

4- ADVERTI SER QONTRCL -

a) Wio Pays, the P pear

b)
a)
d)
©)

| deol ogy Ver sus Busi ness

Pat-terns of Advertiser Control
Threats:, Bribes, and Uhder standi ngs
Broadcasti ng; A Special Case

5. SOURCE GONTRL (NS MANACEMVENT. ) -

a)
b)

Press Rel eases
Q her Techni ques;

cO Keepi ng Secrets

d)
€)

Executive Privilege
Go-operation and Inti mdation

6. GO/ERNVENT OONTROL (LAW -

a)
b)
c)
d)
e)
£)
9)
h)
1)
i)
k)
1)

The Authoritarian Theory
The Sovi et Theory

The Li bertarian Theory
The Soci al Responsibility Theory
Theory and. Practice
Copyr i ght

Sedition

(bsceni ty

Li f eel

Privacy

Free Press/Fair Trial
Adverti si ng

Access

Confidentiality
Antitrust

Permts and Licenses
Wiy Broadcasti ng?

Li censi ng

D versity

Programm ng Regul ati ons
The Future:

(cont' d)
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7. PUBLI C CONTRCL

8. COVERACE OF

—oTKQ th o Qg

O U O 5 3 B X =

-

9. OCOVERAGE CF

Consuner Control of the Medi a

Access to the Medi a
Print Conpetl t i on
Broadcast: Conpetition

Technol ogy and t he Under gr ounds

GOVERNMENT -

Earriers to Adversarity
The. Washi ngt on Press Qorpse
The: President and the Press
The Press Conference

The. Press Secretary

Live; and in Col or
Presidential Qoverage-
Congress and the Press

The Suprene Court

The? Executi ve-*Agenci es
Stote Gover nnent

Local Gover nnent

Local Adversarity

Public Qpi nion

Pi cking the Candi dates
Covering the Canpai gn
Political Advertising

El ection N ght

SPEQ ALI ZED NEWS -

Foreign Affairs

Sci ence and! Medi ci ne

Envi r onnent ,

Consuner s

Educati on and Labor

Busi ness.

Travel and Real Es-tate

Rel i gi on

Sports j) Entertai nment
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CGENERAL QUTLINE .. 4.....4 = 4

Frdoxkxx SPEQ AL ASSI GNMVENT - JR\b 3:

Students will research, wite and hand

in one, tiermpaper on any aspects of

Communi cations Theory as related to

Responsi bility of the Press or

Coverage by the Press of a Specific-

Area,

M ni num I ength - 3000 words

The paper will be in proper form

I e: Typed, doubl e spaced., cover page

wth nane, title etc., outline, foot-

notes and bi bl i ography.

»*DUE QN MONDAY, DEC, 2nd, 1974 by 4 P=>wu
(Marks deducted for |ate papers)

xkxxkxrer GQRADING (FCGR COMPLETE CoTo, COURSE) ;

a) Average; nmark of research topics

for each unit.. .. ... . < ..0l5#
b) Average nmark of post-tests for each
unit of instruction. * . . * eee0*50%

c) Special Assignnent (TermPaper). «.20%
d) Average mark in class discussion

related to specific topics........ 15%
TOTAL. . ... 10(#
SCALE,
7 <
t C

BttffIMA—=r-i (Incomplete)  Vi- va"vo =
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GENERAL OUTLINE.«..5....5.0*0.5

A

B)

TEXTS REQU RED,

3» Media - An Introductory Analysis of

Aneri can Mass Communi cations - by Sandr-

man, Rubin and Sachsman.

24 Media Casebook - An Introductory Reader;

*kkk*% BOOkS,

in Arerican Mass Communi cations - by
Sandman, Rubi ns Sachsman.

avai l abl e in the Canpus Shop*

METHCDOLOGY:

3»

At the atart of each new unit of
instruction for Communi cati ons Theory,
each student "wll receive a preface,
outline and gradi ng systemfor that
particul ar unit*

Ae the start of each newunit of

I nstruction, each student wll receive
Research Topics for that particul ar
unit which are due on a specific date
as staged on the Research Topic sheet*

Ae the stearic of each new unit of
instruction, each student will be

given a pre-test on that unit. A though
the mark for this pre-test is recorded
inny records, it, has no beari ng what -
soever on your overall average for
Communi cations Theory. | repeats, this
mark js not averaged in for your final
mar K.

(cont end)



GENERAL QUTLINE. .¢.06. . . & . 6

ko Fol I owi ng each pre-test, each student
wll mark his or her own test. Foll ow
i ng di scussion or questions aboufo the
test, the pre-test papers w Il be handed-
in.

5« Lecture-discussion (with prior reading
by the student) on each unit or part of
each unit depending on its |ength.

6. dass discussion on the "Casebook"
sel ecti on.

7» On ocassion, students will be given the
opportunity to do readi ng and research
topic assignnents in the classroom

& A post-tost will follow each unit of
instruction. The post-test makes up
60fo of your mark for each unit and
5Dfo of your final mark in Communi cations
Theory. Most tinmes, the post-test will
consi st, of short-answer essay type questions.

90 Q@i ocassion, guest speakers will be
invited to address the class on vari ous

topicarelated" to tiie course.
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